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This project is the first phase of a new online magazine, a resource for young kids 
presenting topics related to the Brazilian culture. The magazine’s goals are to improve 
knowledge of Brazilian culture, provide fun, and improve reading literacy. 
Magazines for kids are very popular in Brazil. The magazines are bought on the streets in 
a newsstand and they are in a comic format. As a result, today Brazilians have a comic 
book culture. For Brazilians living outside Brazil, magazines are the cheapest and easiest 
product from Brazil to transfer Brazilian culture to their kids. Not all of them can afford 
travels or shipping magazines. Many of these families do not speak Portuguese at home 
and the cultural withdrawal is worsened by the lack of pedagogic material. Revistinha 
wants to fill this market with a magazine in a comic format presenting topics related to 
the Brazilian culture.  
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Introduction 
 
This project is conducted at Chapel Hill, North Carolina, as part of the Master 
degree in Information Science at UNC-Chapel Hill. The project is a Brazilian kid’s online 
magazine, named Revistinha. Revistinha is a cultural bridge for Brazilian kids living 
abroad; it presents articles about Brazilian culture & history and biographies of famous 
people from different fields such as art, sports, politics, science, and human rights. The 
goal of this document is to present the magazine’s creation process and its decision 
points. The main literature support comes from the idea of information poverty by 
Chatman and others. Brazilian kids living abroad are a population, not poor in economic 
terms but facing other limitations to meet their information needs. This project enforces 
the accessibility to information, content relevant to users, and the context used to access 
information. 
 
1.1 Magazine description 
Revistinha is a magazine for kids six to twelve years old. The magazine will be available 
each quarter to create a connection with the young reader. The magazine will be available 
by a web page and it will use the web platform capabilities provided by www.issuu.com. 
The past issues will be available online, allowing the reader to read any time all editions 
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already released. The newest issue will be free and the older issues will be paid. 
Revistinha will be available in many languages: English, Portuguese, Spanish, and  
French. Each issue will have thirty pages containing articles following this structure: 
“Historical moments” or “Biographies”, “Songs”, “Interesting place in Brazil”, “Recipe”, 
and “Institution”. The main characters are two children, Ana and Luis, and a dog, Tico. 
The two children are about ten years old, cheerful, curious, smart, studious, and 
intelligent. These three characters illustrate the magazine cover and they introduce the 
Historic article asking questions related to the theme to arouse curiosity. Each issue shall 
be created by a different team of artists. They will all use these three main characters. 
The idea for this magazine came from my own experience with my kids in need of 
practicing Portuguese and learning the Brazilian culture. The need to have a magazine 
with language and graphics in a kids’ format and treating themes related to the Brazilian 
culture. And also, the need to have a free magazine, with updated topics, easily available 
with an educational content to strengthen and raise discussions about characters and 
relevant moments in the history of Brazil. 
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Literature review 
 
The definition of information poverty has been discussed in the Information 
Science field by many researchers, and it has been addressed using different approaches: 
Access, Content, and Human. 
 Thomas Childers (1975) was one of the pioneers using the Access approach. His 
work about the information poor in America, studied the information needs of adults in 
disadvantaged situations. According to Childers, the definition of disadvantaged is “to be 
lacking in something that the society considers important” (1975, p.10). The disadvantage 
is related to a context and can be age, poverty, discrimination, education, handicaps, and 
unemployment, and it is mostly caused by economic reasons. Childers’ definition of 
disadvantaged groups is “poor, elderly, imprisoned, deaf or blind, undereducated, 
unemployed, migrant workers, low-level skilled workers, and racially and ethnically 
oppressed” (1975, p.11). For Childers, the disadvantaged groups change with time. An 
immigrant group considered disadvantaged in the past, now can be considered an affluent 
population. Lievrouw and Farb (2003) and Britz (2004) talk about information being 
treated as a commodity, where the wealthy have more access to information compared to 
the poor. 
 The Human approach says that access to the information is not enough to 
guarantee benefits; this approach focuses on skills and abilities to access the information. 
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According to Lievrouw and Farb (2003), “Information resources are valuable only insofar 
as they are meaningful or useful to the people who have access to them. The ability to 
derive a benefit from a resource depends to a great extent on people’s skills, experience, 
and other contextual factors” (p. 514). Yu’s (2010) contribution to the human approach is 
the concept of information practices from Bordieu, where a social structure arbitrates 
“what cultural products people like, choose, and consume” (p. 917). Considering it, a 
society where the dominant class has developed more skills and abilities to access the 
information, the inequalities are always going to be reinforced and reproduced.   
 The content approach was defended by Lievrouw and Farb (2003) and Rowena 
Cullen (2003). They agreed about the lack of interesting and useful content as a major 
factor for information poverty. A new media like the Internet does not supply pertinent 
information in all topics to a diverse population.  Even an established media format may 
miss applicable subjects to specific groups. According to Cullen, “This may apply to 
specific groups in society, such as the elderly, or women, but more significantly again, to 
cultural or ethnic groups outside the predominantly Western culture of the internet” 
(2003, p. 251). Thompson (2007) goes beyond having access and skills and advocates 
making content “available in the right form and at the right time”(p.108). 
 In 2004, Britz summarizes the three approaches: access, content, and human to 
the information poverty concept “that situation in which individual and communities, 
within a given context, do not have the requisite skills, abilities or material means to 
obtain efficient access to information, interpret it and apply it appropriately” (p.194). 
Britz also highlights the actual language, cultural diversity and the rising of a global 
information society.  Britz affirms that information poverty is: “related to the 
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inaccessibility of relevant and suitable information” and “not only an economic 
occurrence, but has an important bearing on the cultural and social spheres of the society” 
(2004, p.194).  The information discussed by Britz is the information to live, everyday 
needs to survive, and grow as a person.   
 This project is mainly following these studies but it also has some limitations. 
One similarity is the existence of a population in a disadvantaged situation, where kids 
living abroad have reduced exposure to their cultural heritage. Another similarity is the 
importance of context, since these kids are disadvantaged only when they are in a 
population from their origin country. In another context, kids from the country where 
they live, they could be considered advantaged.  
 As for divergences, the Revistinha’s population is a young population, kids, and 
their disadvantage is not necessarily caused by economic reasons. To be clearer, their 
specific context is living abroad and their disadvantage is the lack of access to their 
culture. The number of years they live abroad, and if both parents are Brazilians reflect 
directly on their Portuguese fluency, and Brazilian cultural knowledge. These factors 
determine their level of disadvantage. This population is also part of a small world 
population, a system where there is a powerful sense of belonging and sharing of cultural 
rules, but contrary to Childers’ study they don’t only trust people inside their small world. 
 The Revistinha project considers the three approaches and it is conceived to fill 
the gap in each of them. 
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Magazine details 
1.2 Content 
This project has a huge influence from French magazines for kids such as Youpi and 
Astrapi. These magazines provide a great source of information for kids, talking about 
themes like History, Science, Citizenship, and Art in language appropriate to the reader’s 
age. The use of colorful illustrations and captivating characters reinforces the message. 
Contrary to the most popular Brazilian magazines that don’t teach any subject to the kids, 
French magazines provide information. Revistinha has the same goal, to provide 
information to the kids but with all the content relating to Brazil. The Revistinha’s issues 
are organized in the following categories: “Historical moments” or “Biographies”,  
“Interesting places in Brazil”,  “Recipes”, “Institutions”, “Songs”,  and “Collaborators”. 
The “Biographies” article doesn’t focus in one discipline. Personalities from different 
domains as art, sports, politics, science, and human rights will be honoured. Revistinha’s 
goal is to balance representation in term of discipline and gender. Since women are less 
represented in Brazilian history, modern women will be invited to share her story. 
Revistinha’s categories cover different aspects of the Brazilian culture. The definition of 
culture according to www.dictionary.com is “behaviors and beliefs characteristic of a 
particular social, ethnic, or age group”. Based in this concept, my goal is to present 
Brazilian’s behavior and beliefs through renamed people in the society, places most 
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visited or admired by Brazilians in Brazil, Brazilian everyday and festive foods, famous 
Brazilian institutions and associations, songs that young kids sing in Brazil. These 
categories will be illustrated by different artworks: comic, photograph, collage, and 
drawing to provide a large diversity of artists. Each issue has 22 pages following the 
format: 
  Article Sub article Number of pages Artwork 
Historical 
moments 
/Biographies 
 
 
 comic 
 Introduction (questions about the 
theme to arouse curiosity) 
2  
 Main story 
 
8  
  A specific topic at this time  
1/2 
 
 
 Glossary 1/2 
 
 
 Resources online 1  
Interesting places 
in Brazil 
 2 photography 
Recipes  2 photography 
Institutions  2 collage 
Songs  2 drawing 
Collaborators  2 photography 
 
Table1. Magazine structure 
  
The sub article “A specific topic at this time” talks about a relevant social movement 
during the period considered in the “Historical moments” or “Biographies” article. This 
sub article helps to set the main character in a social context. The “Historical moments” 
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or “Biographies” is the article that requires the most research and time. Based in the work 
I have done for the first three issues, I prepared a workflow for this article: 
1. Research of books 
2. Selection of books 
3. Reference selection 
4. Writing 
5. Writing validation 
6. Selection of pictures 
7. Illustration request 
8. Text and illustration assembly 
9. Export to PDF 
The next issues will follow the workflow above. 
 
1.3 First edition content’s source 
The Revistinha project started in 2009. At that time I was not a student at UNC-
Chapel Hill, and I didn’t have much material at home to write content for the “Historical 
moments/Biographies” article. I went to Davis Library and I bought a library card so I 
could bring some books home. At home, I realized many books had been published many 
years ago, in the 1940s. After UNC-Chapel Hill closed the Master’s program in 
Portuguese, the investment in new books in Portuguese was reduced. 
I did some online research to learn about the latest publications in the themes I was 
interested in. To buy books online in Brazil, you need a Brazilian credit card. So, I asked 
a relative, who lives in Brazil, to buy the books and ship them over to the U.S. This 
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process was slow and very expensive.  I concluded my research using the books that I 
bought in Brazil. For the next issues, my goal is to have “Historical 
moments/Biographies” article text outsourced to a History student or Journalist student in 
Brazil. In this way, the difficulty to find good sources will be solved. 
 
1.4 Format 
A series of interviews conducted during the INLS-490 User Experience Design 
class, fall 2012, with Brazilian parents showed a preference to a printed version 
compared to an online version.  This choice was based in the portability of a magazine 
compared to a computer, and safety, the use of a computer or another digital device 
requires parents’ surveillance. Considering the result of these interviews, my INLS-490 
group’s idea was to have a magazine online version and a printed version available for 
subscribers. 
Recently, smartphones and tablets have been providing a similar portability 
capability as a printed version. Beyond that, the internet provides a cheaper way to 
deliver information to a large number of people allowing a niche product, like this 
magazine, to be easily delivered in any place in the world (Anderson, 2006, p. 54-56). 
Also, the graphic costs for a printed magazine are higher than for a digital magazine 
because the color study needs to be limited to printed colors. To reduce initial costs and 
improve the viability of this project, all illustrations for the first issue are only conceived 
for an online edition. The online edition will be a proof of concept for this project. The 
goal is to look for investments after releasing the first issue. A successful fundraiser will 
permit the next issues to be also available in a printed format.    
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1.5 Timeline 
The idea to create a magazine for Brazilian kids was born in 2009 when I was a full time 
mom. During this year, Brazil was experiencing a new economic success. For many 
years, Brazil was mostly known for corruption, violence, poverty and talking about Brazil 
abroad was neither exciting nor fun. The recent successful economic years in Brazil have 
attracted many investments and projects, and for the last 5 years, Brazil is not only on the 
news headlines for its economic recovery but for organizing two major global events 
respectively Soccer World Cup (2014) and Olympic Games (2016). This news brings 
more attention to Brazil’s culture and history.  
Brazilians have never been so proud of their country and these two important events 
confirm the launch of Revistinha in the spring of 2014.  
 
1.6 Languages 
According to the Brazilian Secretary of Foreign Affairs around 3,000,000 
Brazilians live outside Brazil (12). This population is scattered in almost 120 countries: 
the United States has the lead with 1,280,000 Brazilians, followed by Paraguay with 
300,000 and Japan with 280,000. These numbers justify the need for translations in many 
languages. Since not all Brazilian kids living abroad are fluent in Portuguese, launching 
the magazine in foreign languages will permit independent young readers in other foreign 
languages to also access the content. Still, Brazilian parents living abroad will need the 
magazine in Portuguese to be a rich resource to keep and evolve their kids’ Portuguese 
fluency. My goal is to have the first issue translated at least in English and Spanish. 
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1.7 Free 
In Brazil, access to culture is limited to an elite class. Museums and exhibitions are 
limited to big cities and rich neighbourhoods. Libraries are rare and the most common 
printed resource is comic magazines that are available to sell on the streets in newsstands. 
Kids can buy these magazines when their parents are buying their newspaper. Magazines 
for kids are known as "revistinhas". These magazines are in a comic strip format and the 
characters are very popular. The most successful case is "Turma da Monica". It was 
created in the 70s and it has never been more successful than today. "Turma da Monica" 
is also published in English and Spanish and now there is even a teen version. Thanks to 
“Turma da Monica” success, the actual Brazilian parent generation grew up consuming 
many comic magazines. 
The idea is to create the digital newsstand for Brazilian kids living abroad and offer 
the last issue for free if the magazine has a subscription fee to access past issues or all 
issues for free if the magazine sells advertisements, encouraging consumption and 
favouring the economically underprivileged. Revistinha is inspired by NGOs in education 
that promote knowledge and education of children and adults:  
 - Room to Read http://www.roomtoread.org 
 - Central Asia Institute http://www.ikat.org/ 
 - Comitê para a Democratização da Informática http://www.cdi.org.br/ 
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1.8 Magazine Platform 
The choice of a magazine platform was essential to ensure a positive user 
experience.  Recently, the arrival of smartphones and tablets expanded the formats 
available in the market improving the features and user experience. Unfortunately, these 
improvements have also brought complexity across different devices. My goal was to 
find a simple platform that provided a good user experience but also allowed me to 
dedicate my time to creating content and not solving technical issues. I did research about 
digital magazines, and I contacted some editors to understand their choices. These were 
the five most important offers: 
Magazine Advantages Disadvantages 
www.issuu.com essential features for free version for try 
out 
web based platform 
multi-platform publishing 
embedded code to include in the website 
price embedded publications on websites 
optimized for search engines 
audio 
print on demand feature 
many advertisements 
no video 
doesn’t have a 
feature to sell the 
magazine 
www.issuu.com plus essential features for free 
web based platform 
multi-platform publishing 
embedded publications on websites 
optimized for search engines 
audio 
print on demand feature 
targeted distribution 
price 
no video 
doesn’t have a 
feature to sell the 
magazine 
www.freeyudu.com essential features for free  
web based platform  
video and audio 
multi-platform publishing 
embedded publications on websites 
optimized for search engines 
 
yudu advertisement 
interface 
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Magazine Advantages Disadvantages 
www.yuduplus.com essential features for free  
web based platform  
multi-platform publishing 
embedded publications on websites 
optimized for search engines 
video and audio 
solution to sell the magazine 
price 
www.magplus.com conceived for touch screen devices 
dynamic layout 
content creation tool 
video and audio 
no embedded 
publications on 
websites 
no free version 
price 
 
 
Table 2. Magazine platform researched 
The digital platform chosen was www.issuu.com based on its ease of use by the 
reader. The user can click the magazine to have a full window interface with simple 
buttons, click a page to have a zoom effect and flip the pages in a very natural way. 
Another advantage of www.issuu.com is that the reader doesn’t need to leave Revistinha 
web page to have access to the full window interface. The www.issuu.com is a robust 
platform with fourteen million publications, twenty-five thousand new publications per 
day, and seventy-million readers per month. The publications include fashion, art, sports, 
and global affairs from known brands but also independent publishers. The price model 
includes a free version with basic features and advertising and two paid versions 
including many features and no advertising. Revistinha will use the cheapest paid version 
to avoid advertisements. The only concern is that issuu plus didn’t implement a payment 
system. So, this decision will need to be reconsidered when the project evolves to a 
business. 
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1.9 Biography 
The idea for the first edition was to honour Burle Marx, the most famous Brazilian 
landscape architect, or Cecília Meirelles, one of the most important Brazilian poets. 
Unfortunately copyright laws in Brazil require an authorization from the author or their 
descendants to publish a biography. Otherwise, the biography can be removed from 
publication and indemnities may be required. 
Law No. 10406 of January 10 2002. 
Article 20 Except as permitted or necessary to the administration of justice or the 
maintenance of public order, the dissemination of writings, the transmission of the 
word, or the publication, display or use of the image of a person may be prohibited 
in the request and without prejudice to compensation if applicable, if you achieve 
the honour, good reputation or respectability, or if intended for commercial 
purposes. 
Single paragraph. In the case of dead or missing, are legitimate to require this 
protection the spouse, ascendants or descendants parties. 
 
Article 21 The natural person's private life is inviolable, and the judge, at the 
request of the person concerned, takes the necessary steps to prevent or eliminate 
any act contrary to this standard.  
 
Law No. 9610 of 19 February 1998. 
 
Article 1 This Law governs copyright, it being understood that designation under 
copyright and those connected to them. 
 
Article 5 For the purposes of this Act, be deemed to be: 
I - publication - offering literary, artistic or scientific work to the public, with the 
consent of the author, or any other holder of copyright, by any means or process; 
VI - reproduction - a copy of one or more copies of a literary, artistic or scientific 
work or a phonogram in any tangible form, including any permanent or temporary 
storage by electronic means or any other means of fixation that may be developed; 
 
Article 33. No one can reproduce a work that does not belong to the public domain 
on the grounds annotate it, comment on it or improve it without permission of the 
author. 
 
Article 41. The patrimonial rights endure for seventy years counted from January 1 
of the year following his death, obeyed the order of succession under civil law. 
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I contacted Wikipedia in Brazil to understand if they requested an authorization to 
write about someone. They replied that all writings are based on printed publications, so 
there is no risk of writing something wrong. 
Second, I contacted a publisher who printed a book for kids about Cartola, a famous 
singer in Brazil. The publisher replied saying part of the book revenue was paid to 
Cartola’s family for use of Cartola’s image. 
Lastly, I contacted the National Library in Brazil, the institution responsible for 
copyrights. They replied saying there is no problem to reproduce a work if it is for an 
academic use and if the source is informed. Related to images, characters representing 
Brazilian heroes, the person represented or his/her family could reclaim mischief and the 
work could be prohibited. 
Revistinha doesn’t attempt to attack the honor, good reputation or respectability 
of anyone. All content research has been done using printed publications, but the project 
has a long term goal to be a sustainable business. Talking about a personality without 
citing his/her work would be a great loss and the graphic part is fundamental for its 
success.  
Since the process to obtain approval from descendants would cost a lot of money 
and would delay the project, Revistinha’s first issue honours D. Pedro II, among other 
reasons, because he died in 1891. The next issues will follow the same rule, honour only 
personalities which seventy years have passed following her/his death. To avoid any 
problem related to copyrights, Revistinha will use the Concession of Rights document 
(Appendix 1) to protect itself against any disclaim. 
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1.10 Benchmark 
In 2009, I was researching independent magazines and I found the magazine 
Kissfist at Google. This magazine is developed by the deaf community and it contains 
interesting articles and a strong design. I contacted them to learn about their business 
model. Rosa Lee Timm, the Art Director, replied to my questions by email. She justified 
their choice to use www.issuu.com because it is easy, quick to set up, and makes the 
magazine looks professional. All content for her magazine is created by volunteers. The 
call for contributions happens three months before a release and they don’t ask for 
contributions about specific topics. 
At this time, Kissfist had no revenue. One of Timm’s goals was to set up a partnership 
page displaying logos from various organizations and companies they were working with. 
Since the magazine didn’t have revenue, they didn’t spend any money with advertising. 
All promotion was made through Facebook, Twitter, Deafread.com, and Deafvideo.tv.  
 
1.11 Volunteering 
Following the model presented by Kissfist, I started to look for artworks and 
volunteers for Revistinha. I looked for photographs from historical places in Brazil and I 
contacted a photographer that immediately agreed to work for the project. As an 
exchange for his work, the Revistinha web site’s first page would have a link to his 
website.  
My second contact was a childhood friend, an illustrator. I asked him to create the 
mascots, he agreed to join the project but he couldn’t commit his time. After two months, 
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he sent me his first sketches. The mascots didn’t have much appeal, and they looked 
common without anything special. Since this was a favour he was doing for me and he 
didn’t have time availability, I could not ask him to make changes or any improvements. 
Finally, for another reason, the project was delayed and we suspended our commitments. 
From this experience I understood that I could ask someone to share his/her work 
with Revistinha but I could not ask someone to produce something for Revistinha without 
an economic reimbursement. Following this rule, the Biography and the Mascots needed 
to have funds to be produced. The other articles can have the artwork shared by a 
commitment of publicity in the website first page. 
 
1.12 Mascots 
Revistinha’s issues will roll out over four months, talking about different topics, 
and produced by a different team of artists. This model is interesting because it allows 
volunteer’s participation, since it would be difficult to have volunteers commit to too 
many issues. This graphical variety may bring richness to the magazine but it may also 
cause confusion to the kids, because each artist has their own style and outline. 
Therefore, the idea is to have the same characters presented in every issue. Ana, Luis, and 
Tico will introduce the Biography/Historic article and they will be present in the 
magazine cover and web site. The idea is to create a connection between the reader and 
the mascots. 
The mascots are going to be created by Cátia Ana B. da Silva, a Brazilian illustrator full 
of sensibility and talent. Silva holds a bachelor degree of Visual Arts at Federal 
University of Goias, Goiania, Brazil. After her graduation, she started to work as Visual 
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Programmer in the same university, and she is interested in the exploration of many 
possibilities of creation through the union of comics and internet. Her work is available at 
http://www.odiariodevirginia.com. Silva’s goal in the Revistinha project is to create 
characters with Brazilian features, so readers can identify with these characters. 
 The creation process for the graphic work is: 
 - Briefing: Providing information and referrals from the client regarding the visual 
data that should be covered in graphics (colors, positions, etc.) 
 - Sketching 
- Approval of sketches and colors by customer  
 - Arts finalization and delivery of graphics
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Conclusion 
 
 This project is based in the principe of information poverty. Revistinha is 
conceived to provide relevant content to Brazilian kids leaving abroad using multiple 
resources to reduce information poverty to this population. First, use of illustrations and a 
language level adapted to kids learning Portuguese as a second language. Second, online 
availability assuring accessibility from any place through a web browser and an Internet 
connection. Third, topics related to Brazilian culture to value Brazilian kids’ cultural 
heritage. In this way, Revistinha takes into consideration its population’s context and 
assures accessibility and content relevance. 
 The launch date is late spring 2014. The mascots will be done by March. The 
Biography’s illustrations will be done by May. All texts for the first issue are written. 
Other tasks to be done: scan all illustration references, send them to the illustrator, and 
put together the first issue’s text. By the end of May, the first issue will be done. 
 When the first issue is available online, Brazilian consulates and associations will 
be contacted to promote Revistinha. The success of the first issue will be measured using 
two sources: metrics resources from www.issuu.com and feedback received by readers. 
Six months after the first release, the data will be analysed considering volume of traffic 
and location. These numbers will be crucial to fundraise for the next issues. 
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Appendix 
1. Concession of Rights 
ENTRY FORM:  
PHOTOGRAPHER'S CONSENT, WAIVER OF LIABILITY, INDEMNITY AND 
RELEASE  
I,______________________________________________________________,  
     [name of photographer]  
Irrevocably grant to MARIA CLAUDIA TERRIEN, the right to use, reproduce, adopt, 
distribute, publish and publicly display the photograph that is the subject of this 
Agreement for any educational purpose including, but not limited to, advertising, or non-
commercial educational purposes.  
 
This Agreement is entered into in consideration of publication of my name in a 
photographer credit in connection with any publication of such Photograph.  
 
I warrant and represent that the Photograph which is the subject matter of this agreement 
is original with me in all respects. I am the sole and exclusive owner of this Photograph; 
it is free, clear, and unencumbered. No part of them is taken from or based on any other 
work; no part infringes the copyright or any other right of any person; and the 
reproduction, publication, exhibition, or any other use by MARIA CLAUDIA TERRIEN 
of the Photograph in any form whatever will not in any way, directly or indirectly, 
infringe on the rights of any person.  
I warrant that I took this Photograph from public property. The subject and location of 
this Photograph and date that such this Photograph was taken is as indicated below.  
PHOTO: _________________________________________________________  
LOCATION:______________________________________________________  
DATE:___________________________________________________________ 
I understand and agree that this Photograph may be used in whole or in part, at any time 
in color or otherwise and may be published through any medium including, but not 
limited to, printed medium, video and/or on the internet. This consent authorizes both any 
initial and any subsequent disclosure and publication of the Photograph at any time. 
 
I waive any right to inspect or approve any finished product, advertising or other copy 
that may be used in connection therewith or the use to which it may be applied.  
 
I release and discharge MARIA CLAUDIA TERRIEN from any liability by virtue of any 
blurring, distortion, alteration, optical illusion or use in composite form, loss or damage,
23  
 
whether intentional or otherwise, that may occur in the processing or preparation of the 
finished product.  
 
I agree to indemnify MARIA CLAUDIA TERRIEN from and against any and all loss, 
damage, costs, charges, legal fees, recoveries, judgments, amounts paid in settlement, 
penalties, and expenses that may be obtained against, imposed on, or suffered by MARIA 
CLAUDIA TERRIEN by reason of (1) any violation or infringement of any proprietary 
right or copyright; (2) any libellous or unlawful matter contained in the Photograph; or 
(3) any invasion of privacy or trespass in the taking or publication of the Photograph 
from any use that may be made of the Photograph by MARIA CLAUDIA TERRIEN. I 
also agree to indemnify MARIA CLAUDIA TERRIEN for any such amounts arising 
from my breach of any covenant, representation, or warranty of this agreement.  
 
I declare that I am eighteen (18) years old or older and am legally competent to execute 
this release. 
 
  
I understand that the terms herein are contractual and not a mere recital, that this 
instrument is legally binding, and that I have voluntarily signed this document. 
 
 I HAVE FULLY INFORMED MYSELF OF THE CONTENTS OF THIS CONSENT, 
WAIVER OF LIABILITY AND RELEASE BY READING IT BEFORE SIGNING IT 
ON BEHALF OF MYSELF AND MY HEIRS.  
 
 
________________________________________________________________  
Spelling of Photographer's Name 
 
___________________ 
Date 
 
________________________________________________________________  
Address 
 
___________________  
Phone  
  
___________________________________   
City 
  
___________________________ 
State 
 
___________________________ 
ZIP  
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___________________________  
 E-mail address  
 
_______________________________________ 
Signature of Photograph
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